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	Job title: Research Insight and Corporate Analyst
Reporting to: Head of Reporting
Base: Hybrid working with permanent base at Ilkeston office and flexible working across campuses

	Hours	37 hours per week,52 weeks a year
Contract Type Management Support
Holidays 20 days per year plus 6 closure days where applicable and 8 statutory days
Salary Up to £40,000 per annum, dependent upon qualifications and experience

	Job Purpose

1. Mine, collect, analyse and interpret organisational data, combining it with external insight to provide timely, high-value intelligence that informs decision-making and drives business improvement. Communicate and present findings clearly across the organisation and work with leaders and managers to support decisions that sustain or improve market position and performance.
 
2. Support and collaborate on the development and implementation of systems, processes and reporting tools that strengthen the organisation’s business intelligence capability.

3. Apply structured analysis to synthesise internal data and performance trends with external information, developing a holistic view of performance in context to identify organisational strengths, weaknesses, opportunities and threats and inform strategic planning.
      

	Key Responsibilities

· Source and analyse internal and external/sector performance data, , to identify trends, benchmark performance and highlight strengths, and areas for improvement. 
· Capture and produce clear analytical outputs (e.g. graphs, dashboards, reports/documents) that provide context to the organisation’s performance 
· Undertake customer analysis/market segmentation work (e.g. school/college students, adult learners, apprentices, commercial clients, business/employers, parents etc) and identify/recommend clear target markets.
· Provide assessment of market share trends, and competitor analysis, and propose required interventions. 
· Support the Executive/Leadership Team, and wider organisation, by providing knowledge and insight in relation to emerging national and local policy, identify threats and opportunities, and propose actions in response to these.
· Professionally present analysis/information both internally and externally as and when required to do so.
· Conduct ‘horizon scanning’ research to keep abreast of sector data intelligence and external influences which provides accurate data and actionable insights, enabling evidence-based decision making.  
· Apply the critical thinking process to the following areas: local priorities (LMI, NEET/unemployment, demographics, sector priorities), policy (inspection, education & skills and government), customer analysis (market segmentation) and competitor analysis (market share).  Feed all proposals into the Executive & Leadership Team and Corporation via the reporting/meeting structure. 
· Support the development, and improvement, of the performance management/data-analysis tools including but not exclusively: SLT KPIs, MP Constituency Insights and radar-charts.
· Utilise existing PowerBI reports, dimensional models or disparate datasets to provide complex reports.
· Lead/establish special projects to analyse information or emerging markets.
· Support the development of reports through membership of project groups.
· Conduct analysis of market testing to support new programmes, products or service development.  
· Constantly seek opportunities to gather new data and analyse/communicate these to support in the improvement/decision-making processes. 
· Lead others to innovate in their areas of responsibility.  
· Collaborate with other departments including Strategy & Corporate Affairs, Policy, Quality, Marketing, Business Development and Curriculum to incorporate a wider knowledge base into and out of the analysis.
· Support the planning and execution of custom research to provide detailed insights across business areas to inform strategic planning and business improvement.  
· Take responsibility for one’s own professional development and continually update as necessary. 
· Demonstrate flexibility in responding to changing demands in personal, sectional or the College’s workload. 
· Proactively promote and comply with all relevant College practice, guidelines, policies, and procedures and legislation, including but not limited to: Safeguarding, Equality and Diversity, Equal Opportunities, Health and Safety, Data Protection, Computer Network Acceptable Use.



	Person Specification 

	Competencies

Essential
· Skilled in critical thinking i.e. analysis, evaluation, interpretation, problem-solving, creative thinking, reasoning
· Strong analytical skills enabling transformation of data into insights and recommendations 
· Strong communication and interpersonal skills; written, oral and formal presentations
· Building effective stakeholder relationships, at all levels 
· Working independently and with others on project groups/wider team
· High attention to detail and accuracy
· High level of IT literacy including the MS Office suite, PowerBI Visualisations
· Presentation of data and reporting
· Time management and organisation
Desirable
· Project management skills 
· Report/bid writing skills


	Knowledge & Experience

Essential
· Experience within an analyst role

Desirable
· Knowledge of the education, skills and training sector in terms of government agendas and policies
· Experience of working within FE sector

	Qualifications 

Essential
· BA/BSc degree or equivalent (or substantial experience within a similar role)

Desirable 
· Report writing
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